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Introduction

The influx of social media platforms over the past 10 years is
the greatest boon to marketing since the creation of the
internet. While there is undeniably money to be made from
social media marketing, the sheer amount of competition
makes getting started successfully more difficult than it would
otherwise be.

That’s why this book was created, to provide you with the tools
you need to get started off on the right foot. The following
chapters will discuss how to do just that, starting with an
overview of just what makes social media so important. Next,
you will find a detailed breakdown of many of the social media
trends you can expect from this year and beyond. You will then
find an overview of the social media platforms you should get
started on as well as how to choose the best starter option for
your brand.

From there, you will find chapters dedicated to paid and free
marketing strategies for Facebook, Instagram, YouTube, and
Twitter. You will find plenty of suggestions for squeezing as
many followers and pageviews as possible out of your chosen
platform before learning about the paid options and how to
best put them to work for you. Finally, you will find plenty of
tips and tricks to ensure your content stands out from the pack.

There are plenty of books on this subject on the market, thanks
again for choosing this one! Every effort was made to ensure it
is full of as much useful information as possible, please enjoy!

Chapter 1: Social Media’s Importance

Let’s keep this as simple as possible: your business needs an
online presence, and a run of the mill website unfortunately
just isn’t good enough anymore. It doesn’t matter what type of
business you have, if you don’t have a social media presence
then you are missing out on free marketing. It is an essential
part of any business strategy, and if it’s not yet a part of yours,
now is the time. While there are a lot of people out there who
don’t use social media, that number gets smaller and smaller
every single day, as more and more people sign up for an
account,

The past decade, the landscape of the internet has changed
drastically, and most of this change is thanks to social media.
As a result, it has become a tool for brands and businesses,
opening doors to changing your relationship with the public,
engage with your base, and increasing sales.

Every small business starts by, among other things, focusing on
getting their first customers. Online businesses often target
online shoppers, especially those connected via smartphones
and other devices. Others rely on traditional forms of
advertising like coupon mailers and print ads. However, while
these strategies of hoping customers will find business may
work, it is advisable to adapt marketing strategies that will
prove successful in the long run. For instance, digital
marketing enables businesses of all sizes to reach huge online
audiences in a measurable and cost effective manner.

Do keep this in mind: businesses can do well without social
media. They can make a profit, and break even. But if you want
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to continue growing, if you want to constantly be improving
sales and making more money, if you want to improve your
relationship with your customers and engage with them while
at the same time not spending too much money, social media is
a great way to do this.

Also, don’t forget as more and more of the world gets in social
media, more and more people will expect to be able to find
their favorite businesses and brands online. They want to
communicate with you, to know about their product, and they
want to know that you care. Making your customers feel
connected to you will help your profits go up because they will
feel connected to the product they are buying.

Getting into social media marketing can be tough, and
overwhelming. It can feel like a huge, giant project, and often
business owners, because of this feeling, decide that it’s not
worth it. But it is. It is 100 percent worth it as you will be able
to more easily interact with prospective clients and find out
exactly what they are searching for.

Digital marketing methods are also much cheaper compared to
traditional marketing means which enables you to reach a
much larger audience at very low costs. You also get to track
responses to your marketing efforts which in essence enables
you to find out what is working and what you can improve on.

Helps your brand: As you know, your brand is the most
valuable thing in your business. Every business is fighting to
increase or maintain the visibility of their brand. With a strong
brand, you have an edge over your competition. Customers are
drawn and tend to be more loyal towards popular brands. With
social media, you have an affordable digital marketing method
for syndicating content and increasing your business’ visibility.
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Essential social media marketing plan campaign tools

While a successful social media marketing campaign can bring
with it a wide variety of potential benefits, it can only do so if
you go into it with the right tools from the start.

A good plan: One of the things that you really need to have is a
plan that will support your brand and efforts for many years to
come. Such a plan will keep you on track and help you to
achieve your marketing ambitions. The plan does not need to
be as elaborate as a scientific manual. However, it should be
clearly written with a well-defined path and exact steps that
need to be taken in order to achieve your business’s overall
aim. If this plan and strategy are then communicated to your
team, then your whole business will soon start reaping the
dividends of your extensive and elaborate plans. Likewise, if
you are working all alone, then having clearly defined goals will
make it much more likely that you actually reach them.

An excellent product or service: Any social media marketing or
advertising campaigns will not bear fruit if you do not have an
excellent product or service to offer your future customers.
Excellent products or services are those that solve a problem
your customers have while at the same time providing a lasting
solution. To achieve this you will need to listen to your
customers and take their opinions into consideration.

A presentable brand: Having a professional brand is absolutely
essential for your success. A brand is much more than just your
company’s logo. It also includes what people get to hear, feel,
and think about your business based on each cue you provide.
Make sure that you put together a budget that will support
your efforts in building a powerful brand that will stand out
from the crowd.
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